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01 ﬁ\mwer the i@ﬁ@\mng (Any Five) Q [10]
a) The C“Ustomer is ~_when ISB ‘%tﬁhe performance of the

pzjg?dum in more than expected?

1) Satisfied DiSoﬁUSﬁ@d
) Delight ;}/) Natural
b) Washing machine & T‘Eﬂe 1S10% are what kind of products?

the W{nd customéz ioyadty’7

sialc the terii tonsumer.
What are FMCG products?

nswer the following (Any two)

a)  Explain the concept of market positioningwith e:gample of your chmce

OR N
b) Explain the various phases for purchase of ifqdubulai goods.
-y

¢) Outline the importance of Analysing Ez%f@i;}‘omnent?

PT.O.



03) Answer any one form the following. [10]

Develop a marketing segmemaa@ju strategy for EV2 wheeler in Indian

ative

(_»

04) Solve any ang 'fff- ing. @ [10]

a) %‘pmcesg foronline

b)
05) a) Design marketing min strateg

b) Mr. Anand is stayin
policy for his fa
consumer buyir
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