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Instructions to the ¢

1} All questi arry . eguat marks - 10.
2) Al ques re @&mpulsm‘y C)
3)  Suppoi ar;ﬁ%er with suitable example. : &
4) Draw: Ari 'wftd illustration supportie to you amw@
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Q1) Answer th@;@ﬂowmg (Any Five) ~ [10]
a) The, c“uslomer 18 when (s *’the performance of the
px:g%iuct in more than expected? A
i)  Satisfied 3 lQ “Dissatisfied
iii) Delight #iv) Natural

b) kind of products?

C) Q;;&W

d) ) )

- ; N A

f) & Dc C*WOld cu,stgmer Eoyalty'? Gon 7

- the )[‘emi consumer. %%w, m
QWhat are FMCG products? £ f’ Agj
N
Qnswer the following (Any two) ME‘ ¢ fﬁ [10]

a) Explain the concept of market posmonm@gmth eagai’nple of your choice?
OR =y

b) Explain the various phases for purcha of %ﬁ’“dizstrial goods.
OR &

c¢) Outline the importance of Analysing En{fronment?

RTO.



03) Answer any one form the following.

[10]

_ ..‘M-;-‘w. a) Develop a marketing segmentat;gn strategy for EV2 wheeler in Indian

{’ £ w.% .4 market? ;
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N, Sasar® 7b) Ilustrate the i : 106“§Digital market in Today’s Globle comptative

-1 -4 market. o
N\
.{q‘}‘h"‘“’e & b
m :E’he following.

L [10]
y5€ tl@ﬁ%ponance of consumer buying be

by: &pmcess for online
ing.application?

fgpionn, 7

.S ox
Develop a PESTL Analysis for ¢

b)

03) a) [10]
b) Mr Anand is stayingg

W ath m%%liy he is planning to buy life Tnsurance
policy for his fi “ER plaalfi\ various factors which was impact on his
consumer buyi | ;
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