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Activity  TECHFEST 2K26 

Activity level State 

Title Shark Tank – Business Plan Competition 

Speaker / Resource Person Name, 

Designation, Organization/Institute Name 

and address 

Mr. Sahil Sunil Jadhav, Businessman 

Urban Nashik Properties 

Nashik. 

Organized by  Department of Management Studies 

Venue Seminar Hall 

Date & Time 27/02/2026, 12Pm 

Objectives of the activity -Promote entrepreneurial mindset among students 

-Encourage innovation, creativity and startup culture 

-Provide a platform for inter-college talent to pitch 

business ideas 

Outcomes of activity -Enhanced entrepreneurial competencies 

-Exposure to industry-level evaluation 

-Improved critical thinking and leadership skills 

Targeted participants MBA Students & UG Final Year Students 

Total no. of participants, Participation % 11 Groups 

Content of the activity Developing Business Plan for new ides based Goods 

& Services 

Relevance to POs  

Problem Solving & Innovation Ability to Identify, 
formulate and provide innovative solution 
frameworks to real world complex business and 
social problems 

Relevance to PSOs 

Ability to identify entrepreneurial opportunities and 
leverage creativity  & innovative thinking  for 
founding, leading & managing startups as well as 
professionalizing and growing family businesses. 

Methodology used 
PowerPoint presentation 

Presentation with notes and comments  

Discussion.  

Brief Description of the Activity 

The event provided a platform for participants from 

various colleges to present their innovative business 

ideas in a competitive environment inspired by the 



format of the popular show Shark Tank India. 

During the competition, teams presented their startup 

ideas through structured business pitches before a 

panel of expert judges (Sharks). Each team explained 

the problem, proposed solution, target market, 

business model, and financial feasibility of their idea. 

The judges interacted with participants by asking 

questions, offering suggestions, and evaluating the 

practicality of the business plans. The activity helped 

students develop skills such as business planning, 

financial analysis, presentation, and decision-making. 

It also enhanced students’ confidence and ability to 

defend their ideas in a professional setting. Overall, 

the competition promoted entrepreneurial mindset, 

creativity, and real-world business thinking among 

management students. 
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